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Doing Natura Produds Expo West comprehensvely guarantees sore feet, lower back pan and apog-Expo
case of the blues tha is undeniably linked to the excitement of the weekend. It is always nice to see people
you et the year before or even those who call on you egularly. It can betruly fun & an dl-out sodal event,
but there's onelittle consderation: You'rethere to buy. You ned to pick the winne's out of the sea of
samples.

Figuring outhowto look béiind the fas ade and catch wha your aigomers will want is chdlenging unaer
any conditions Add in afew semi-naked sample servers or free autogrgohed books and darity becomes
even moreevasive. How do you knowwhich will be the best sellers, the ha new produds, the ones that your
pickiest cusomers will traverse the aides to find? Arm yourslf in Anaham with these 10 ips and you nay
find your€lf gliding through he show and outthe doorsto meet Mickey before you know it.

Tip #7:

Seek out marketing svvy

Watch ou for the new generation of sivvy marketers on ther way up fromindde the busness world. One
new company, FAxie MatZ of Bouder, Cob., wes started by acouge of youngsers, T.J. Mcintyre and Duane
Primozch, who launched a well-known gice linewith Frontier Natural Produds Co-op, folowed by agtint
of produd development projects on the SunSy and Slk brandsat White Wave.

And then thereis Palo Hawken, the son of Snith & Hawken founde Paul Hawken, Mr. Green Econony and
author of Growing a Bisness (Smon & Schuger, 1988). Rul is a hero to many of us old-timers. It's no
surprise tha the Bossa Novaaeai drink Palo isworking on ha made seriousinroadsin maingream and
naturds sores.

Good luck, and e you a Expo.
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